
New IsC-CX Future Mobility Study

What is Generation Z looking for  
when purchasing a vehicle?

Generation Z is 28 and younger and is growing up in a digital world. They are in favor of climate protection and are 
strongly committed to their opinions. At the same time, they are more conservative than any generation ever 

before. For the automotive industry, the young target group is a decisive customer generation. 

Which 
vehicle do 
you drive?

Electric 
vehicle?

The majority of  
respondents 
drive a vehicle 
with an internal 
combustion 
engine.
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Fully Electric (BEV)

Hybrid (non plug-In)

Plug-in Hybrid (PHEV)

Internal Combustion 
(Petrol or Diesel)

I can't afford an 
electric vehicle.

Con:

NoYes

Have you ever driven an electric vehicle?
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Most participants have never driven an electric vehicle.

It saves resources 
and is good for the 

environment.

Pro:
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How was the experience of those who have driven an electric 
vehicle?

WHICH BRAND WOULD YOU CHOOSE?
We wanted to know which auto brand Gen-Z would choose - and there was a striking favorite.

Great  
driving experience

Quiet  
and pleasant

Fast  
acceleration

27%

Conclusion:  The driving experience is decisive and excites the vast majority of 

Generation Z.

The most important aspects of the purchasing process
What processes are preferrable to Generation Z?


Test drive

Personal advice

Multiple financing 
options

Independent 
Comparison

Attractive  financing options and personal 
interaction are a priority for Generation Z.

Established brands are 
lagging behind the group. BMW and Toyota 
made it to second and third place in the 
ranking of all brands.

TESLA has a notably high popularity 
among Generation Z. One out of every four 
respondents named Tesla as their preferred 

car brand.

�� Tesla

7%
2. Bmw

6.5%
3. Toyota



How would you pay for your vehicle?
Personal loan (manufacturer/bank) Cash payment Leasing 
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How 
important is 
the test 
drive?
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Which social media channels are preferred 
by Generation Z? 


Where does Generation Z go to learn and prepare when considering a new vehicle?

Instagram Youtube TikTok

Absolutely necessary  Not importantImportant, but not necessary for purchase

Monthly car subscription 

for flexible usage

Short-term rent 
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About ISC-CX
ISC-CX is a leading provider of in-store and omni-channel customer experience analysis 
programs for global retailers based around the world. Their multilingual, local teams on 
the ground in over 120 countries collect and analyze many millions of data sets per year. 

ISC-CX’s clients include brands such as Shell, McDonald s, Nespresso, and Lindt among 
others. You can find client references and CX solutions at  

www.isc-cx.com.
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In January 2023 ISC-CX surveyed 2,800+ qualified 
Generation Z consumers about their attitudes 
towards buying a car. The margin of error is +/-5 % at 
a confidence level of 95 %.

The Digital Customer Experience Company

The most important learnings
Which aspects impress Generation Z in the car buying process?

Technically convinced:  
Gen-Z would prefer to rely 

on e-mobility.

Great driving experience  
is best conveyed with a test 

drive.

Being Present  on social 
media with authentic content 
is important to Generation Z. 
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Reach out to Us!
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